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A1.4.5 Manger du Sens 
	
Country/Countries:	France	
Organization/Host:	Manger	du	Sens	
Website:	https://www.mangerdusens.fr/	
Year	of	launch:	2021	
	
	
	

Development	phase:	Fully	operational	tool	
Aims	 and	 goals:	 Awareness	 raising;	 Decision	
support	
Target	 audience:	Restaurants;	 Catering	 services;	
Customers	and	consumers	
Average	monthly	users:	No	data	available	

	

	
	
Description:	
A	French	digital	platform	that	provides	restaurants,	catering	services,	and	consumers	with	information	
on	the	sustainability,	health,	and	social	impacts	of	food,	supporting	more	responsible	eating	choices.	It	
is	primarily	an	awareness-raising	and	decision-support	tool	rather	than	a	formal	assessment	system.	
While	 linked	 to	 sustainable	 food	 systems,	 it	 does	 not	 carry	 out	 biodiversity	 indicator-based	
measurement	 or	 assessment,	 and	 biodiversity	 appears	 only	 indirectly	 within	 its	 sustainability	
communication.	
	
Key	features:	
• Information	on	sustainability,	health	and	social	impacts	of	food.	
• Addressed	jointly	to	food	service	professionals	and	to	consumers.	
• Awareness-raising	and	decision	support	rather	than	formal	assessment.	

	
User	guidance:	
How	the	platform	works,	and	how	to	join,	is	available	on	the	website	in	FR:	
https://www.mangerdusens.fr/la-plateforme		
	
Similar	apps/tools:	
Etiquettable;	Eaternity	Gastro;	Beelong	Eco-Score	
	


